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Historical Snapshot of Traffic Trends



Traffic for last 3 years
Sep 2, 2013 - Sept 1, 2016

 Over the last 3 years, traffic has remained fairly steady apart from some significant spikes that occurred in late 2015 and early 2016. 

From 2015 to 2016, OPALCO was getting more people on the website than previously, and we are now seeing a return to more 
normal levels. 



User Traffic 2015 to 2016 Comparison

1,947 users on 
11/17/2015

1,749 users on 
12/7/2015

● Overall traffic has dropped by about 20%. However, the most relevant traffic to OPALCO, 
from Washington has increased 19.77% in users and 21.88% in sessions. 

● Engagement levels have increased significantly since the 2015 website redesign 
● Returning visitors have increased



Year-to-Date Analytics Review



2015 2016

Returning Visitors are Up

A more even split in visitors in 2016 may reflect greater interest for existing members to return to 
the website



2015 2016

Mobile Device Usage Is Rising

Combined 
mobile usage 
in 2016 
totaled 36.4%

Combined 
mobile usage 
in 2014 
totaled 22.1%



Referral Sources
Jan 1, 2016 - Sept 1, 2016 vs Jan 1, 2015 - Sept 1, 2015

● Sanjuanislander.com 
continues to bring in a 
significant amount of 
visits though down 
compared to last year

● Orcasissues and Twitter 
in particular has 
increased dramatically 
in referrals

twitter

Source Sessions New Sessions New Users Bounce Rate Pages/
Session

Avg Session 
Duration



Top Content: General
Jan 1, 2016 - Sept 1, 2016

● Similar trends to past 
3 years where 
Outages, Pay Bill, 
Careers are among 
top viewed pages
 

● Newsroom is now 
among top 10 pages 
likely due to nav 
label change and 
prominence in late 
2015 website 
redesign. Last year it 
ranked closer to 30 
among top pages.



Top Content: Energy Savings
Jan 1, 2016 - Sept 1, 2016

Blog viewership is now among the top 10 pages viewed likely due to increased presence 
with website redesign



Combined OPALCO & ES PDF Downloads
Jan 1, 2016 - Sept 1, 2016

Energy savings rebate forms comprise the bulk of the pdf downloads



Top Searched for Items
Jan 1, 2016 - Sept 1, 2016

Insite search is minimally used on the OPALCO website, which is the norm for a non e-commerce or 
reference-specific (i.e, libraries and index) websites.



Top Content: Employee Traffic

The Resource Library section, outages, and calendar are key areas to existing staff

Jan 1, 2016 - Sept 1, 2016



Key Takeaways: Summary
● Website redesign in Dec 2015 including restructuring and relabeling key 

areas of the site likely attributed to the following:
○ Greater prominence and number of visitors to the newsroom (now 

ranked among top 10 pages vs ranked 30 prior to site redesign)
○ Calendar is a new added feature that is used widely by staff in particular
○ Energy Savings blog is now part of top nav with more visits 

● Engagement levels are up and could be a sign of visitors engaging more with 
the site due to more compelling visuals, local photography, human touches 
and refresh/restructuring of content 

● Overall traffic has dropped by about 20%. However, the most relevant traffic 
to OPALCO from Washington has increased 19.77% in users and 21.88% in 
sessions. 
○ Other reasons for drop in traffic may be drop in job openings in 2016 vs 

2015 
● Returning visitors are up, signifying that the website remains an important 

tool for users to keep coming back to
● Referrals from social media especially Twitter have increased
● The Resource Library is among top content (ranking #5 in page views both 

this year and last year) however there is a lack of PDF page downloads from 
this section



Key Takeaways: Summary

● Returning visitors are up, signifying that the website remains an important 
tool for users to keep coming back to

● Referrals from social media especially Twitter have increased
● The Resource Library is among top content (ranking #5 in page views both 

this year and last year) however there is a lack of PDF page downloads from 
this section



Key Takeaways: Action Items

● Enhanced analytics tracking in Resource Library so we can begin tracking folder clicks 
and gathering insights on user interaction

● User testing planned for Q1 2017 for both desktop and mobile to gather more insights 
on how actual members are interacting with the site 

● Continue social media efforts and link back to the website when relevant to drive traffic 
from social channels.



Thank You!
We appreciate the opportunity to work together


